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Effective engagement
Generation X:
· Verbal,
· Sit & listen,
· Teacher,
· Job security,
· Commanding,
· Curriculum centred,
· Closed book exams,
· Books & paper.
Generation Z:
· Visual,
· Try & see,
· Facilitator,
· Flexibility,
· Collaborating,
· Learner centric,
· Open book world,
· Glass & devices.
A Global Generation
There are 2 billion Gen Zs globally.
Top 3 countries by total population:
1. China,
2. India,
3. United States.
Top 3 countries by Gen Z population:
1. India,
2. China,
3. Indonesia.
Gen Z (established 1995) also referred to:
· Generation Connected,
· iGen,
· Screenagers,
· Dot Com Kids,
· The Zeds,
· Digital Integrators.
	Age categories
	Builders (Born before 1946, Age 73+)

	Baby Boomers 
(Born between 1946-1964, Age 54-72)
	Generation X
(Born between 1965-1979, Age 39-53)

	Generation Y
(Born between 1980-1994, Age 24-38)
 
	Generation Z
(Born between 1995-2009, Age 9-23)
	Gen Alpha
(Born after 2010, Age under 9)

	Terminology used
	“We prefer
proper English
if you please”
	“Be cool”
“Peace”
“Groovy” 
“Way out” 
	“Dude” 
“Ace” 
“Rad” 
“As if” 
“Wicked” 
	“Bling” 
“Funky” 
“Doh”
“Foshizz” 
“Whassup?”
	“idk”
“Legit”
“Squad” 
“Totes”
“Whatevs” 
	“Lit”
“Fam” 
“Hundo” 
“Yas”
“RN”
“Lel’ 

	Social markers
	World War II 1939-1945
	Moon landing 1969
	Stock market crash 1987
	September 11 2001
	GFC 2008
	Trump / Brexit 2016

	Iconic cars
	Model T Ford Final, 1927
	Ford Mustang 1964
	Holden Commodore 1978
	Toyota Prius 1997
	Tesla Model S 2012
	Autonomous cars 2020s

	Iconic toys
	Roller skates
	Frisbee
	Rubix cube
	BMX bike
	Folding scooter
	Fidget spinner

	Music devices
	Record player LP, 1948
	Audio cassette 1962
	Walkman 1979
	iPod 2001
	Spotify 2008
	Smart speakers Now

	Leadership style
	Controlling
	Directing
	Coordinating
	Guiding
	Empowering
	Inspiring

	Ideal leader
	Commander
	Thinker
	Doer
	Supporter
	Collaborator
	Co-creator

	Learning style
	Formal
	Structured
	Participative
	Interactive
	Multi-modal
	Virtual

	Influence/advice
	Officials
	Experts
	Practitioners
	Peers
	Forums
	Robo-advice

	Marketing
	Print (traditional)
	Broadcast (mass)
	Direct (targeted)
	Online (linked)
	Digital (social)
	In situ (real-time)




